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Jonathan D. Hart : Law of the Web: A Field Guideto Internet Publishing, 2003 Edition before purchasing it in

order to gage whether or not it would be worth my time, and all praised Law of the Web: A Field Guide to Internet
Publishing, 2003 Edition:

1 of 1 people found the following review helpful. Excellent Guide for legal issues of Internet Publishing/UseBy Daniel
R. BillingsleyWe used thistext in arecent graduate seminar in Internet Law at the University of Kansas. | found it
indespensible. Easy to read, well-designed, and written for both legal and non-legal professionals alike. A must-have
for anyone who uses the Internet regularly for anything from publication to commerce.


http://f3db.com/pub/links.php?id=1883726190

Market/Audience: Web Publishers - Internet Content Providers anyone who publishes content to the Web, does
business over the Web, and anyone who devel ops or maintains websites. Product Summary: Over the last two decades,
the Internet has grown from a novel means of communication among research scientists into a tool of mass
communication essential to the daily lives of millions of people and businesses. The Internet is now widely used to
send and receive messages, to buy and sell goods and services, and to access and disseminate information. Not
surprisingly, many legal issues recently addressed by the courts and legislatures in the United States and around the
world involve how traditional bodies of law-such as trademark, copyright, defamation, contracts, privacy, and taxation-
apply in this new electronic medium. With the author's helpful analysis and insightful commentary, this book tracks
the important legal developments-court cases and legislation-that are now impacting Internet publishing. It also
addresses key issues that are likely to become increasingly significant to Internet users and abusers in the coming
years. This book will help you understand your legal rights and responsibilities. Moreover, if your livelihood depends
on publishing content on the Web, or protecting those who do, the book provides real-life case-bycase examples of
people who were rewarded for doing it right and people who have been busted for doing it wrong. Y ou can learn from
their lessons. Key Features: * Case law and legislation explanations * Discussion of trademark, copyright, libel and
privacy and how these law related to these issues applies to the Internet

"If you're running awebsite today, you need to keep this resource close at hand." -- Holly Brady, Director, Stanford
Professional Publishing Courses'Jon Hart's compendium explains what you can and can't do, from cybersquatting to
copyright, from privacy to protecting databases." -- Richard B. Stolley, Senior Editorial Adviser, Time Inc"One of the
country's leading experts surrounding web publishing... An essential tool for anyone operating aweb site or

service." -- Walter Mossberg, Personal Technology columnist, The Wall Street Journal."Part Daniel Boone, part
Charles Darwin, Jon Hart is the essential companion during any foray into cyberspace.”" -- Bill Allman, Senior Vice
President/General Manager, Discovery Interactive MediaAbout the AuthorJonathan D. Hart is a member of the law
firm of Dow, Lohnes Albertson, PLLC, where he practices in the firm's Media and I nformation Technologies group
out of Washington, D.C. He specializes in the representation of media and technology companies on a broad range of
commercial, transactional, operational, and content matters. His clients include dozens of Web publishers, newspapers,
magazines, broadcasters, and software and technology companies. Jon is the author of @Law, a column on legal issues
impacting the new economy, which is aregular feature on WSJ.com, and of Web Publishing Law, an Online Books
publication of the Association of Educational Publishers. Jon is a frequent speaker on medialaw and the Internet.



